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Note:

Tlme 3 Hours

... Part:B consists.of ten questions. (numb_ered from 2 to 1 1) carrymg 10 marks each, Each ,

_there will be an “cither®

) Define Digital Marketing. .~
).~ What are the benefits of digital mark‘c":‘t‘i'ng9
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Max Marks 6

This question paper contains two parts A and B. 1) Part- A for 10 marks, ii) Part - B for
50 marks.

Part-A is a compulsory question which consists of ten sub-questions from all units
carrying equal marks.

from eaeh unit

et} L‘

of these questlons i d may contain - For.each quesno
r” choice, which means‘that there will betwo questions fiom

each unit and the student should answer either of the two questions.

PART - A
(10 Marks)

L

Define blog marketing. ' [1]
Explain segmentation. [1]
Define Action Plan. [1]
What is situational analysis? [1]
What are HTML Tags? [1]
~How do you choose display Ad Format‘? A R ST A
. Explain Social Networking. | = /i { L e, L[] A
““Explain the role of YouTube marketmg in custotrier reach et RN

PART -B
(50 Marks)

... Explain the need and scope of dlgltal marketmo in detall and descrlbe the components .
| of dlg]tal marketm - - : . FA

/OR

Throw hght on the recent trends in d1g1ta1 marketmg in modem era w1th a sultable real

world example. [10]

Elucidate the various channels of Digital Marketing.

Illustrate the 1mportance of audlence segmentatlon in dlgltal era. [5+5]

OR

Brlef on search engme marketlng 1mportance in dlgltal era. [5+5 ]

Describe the need and elements of a digital marketing plan.
Examine the importance of industry analysis in preparation of digital plan. [5+5]
OR

~Explain the steps. mvelved in wrltmg and 1mplementmg a marketm g plan with su1table
____ex&mple . P P o . .




~Explain the concept of search engme marketlng £

) . E)escrlbe the 1mportance of landmg page. . ey .
...... - o F OR
Discuss the differences between online advertising vs traditional advertising.
Brief on CPM and CPC concepts in online advertising. [5+5]

Write a detailed note on analyzing digital media performance.
. BIl ef on the role of somal med1a for customer reach

2)..>Elaborate the role \ , G
Describe the methods for analyzing digital media performance [5+5]
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